Annexe de l’arrêté n°            du
Fixant le programme pédagogique en vue de l’obtention du diplôme de master en science de gestion 
Spécialité « Management de la chaîne logistique » de l’Ecole nationale supérieure de management
Annex of Decree No.            of
Fixing the educational program for the purpose of obtaining a Master’s degree in the field of Management Sciences 
In the specialization of “Marketing Management” from the National Higher School of Management

Semester 1:
	Teaching Unit
	Semester workload (hours)
	Weekly contact hours
	Coeff
	Credits
	Assessment method

	
	
	Lectures
	Tutorials
	Practical work
	Other activities
	
	
	Continuous
	Exam

	TU fundamental
	
	6
	18
	
	

	TUF1
	
	
	
	
	
	
	
	
	

	Theories of Organizations
	135 h
	1 h 30 min
	1 h 30 min
	-
	6 h
	2
	6
	40%
	60%

	Marketing Fundamentals
	135 h
	1 h 30 min
	1 h 30 min
	-
	6 h
	2
	6
	40%
	60%

	Quality Management
	135 h
	1 h 30 min
	1 h 30 min
	-
	6 h
	2
	6
	40%
	60%

	TU methodology
	
	6
	9
	
	

	TUM1
	
	
	
	
	
	
	
	
	

	Brand Strategy
	67 h 30 min
	1 h 30 min
	1 h 30 min
	-
	1 h 30 min
	2
	3
	40%
	60%

	Distribution Strategy
	67 h 30 min
	1 h 30 min
	1 h 30 min
	-
	1 h 30 min
	2
	3
	40%
	60%

	Scientific Research Methodology in Management Sciences
	67 h 30 min
	1 h 30 min
	1 h 30 min
	-
	1 h 30 min
	2
	3
	40%
	60%

	TU discovery
	
	2
	2
	
	

	TUD1
	
	
	
	
	
	
	
	
	

	Marketing Ethics & Corporate Social Responsibility
	22 h 30 min
	1 h 30 min
	-
	-
	-
	1
	1
	40%
	60%

	Programming
	22 h 30 min
	1 h 30 min
	-
	-
	-
	1
	1
	40%
	60%

	TU transversal
	
	1
	1
	
	

	TUT1
	
	
	
	
	
	
	
	
	

	English 1
	22 h 30 min
	1 h 30 min
	-
	-
	-
	1
	1
	40%
	60%

	Total of Semester 1
	675 h
	13 h 30 min
	9 h
	-
	22 h 30 min
	15
	30
	
	


Annex of Decree No.            of
Fixing the educational program for the purpose of obtaining a Master’s degree in the field of Management Sciences 
In the specialization of “Marketing Management” from the National Higher School of Management
Annex of Decree No.            of
Fixing the educational program for the purpose of obtaining a Master’s degree in the field of Management Sciences 
In the specialization of “Marketing Management” from the National Higher School of Management

Semester 2:

	Teaching Unit
	Semester workload (hours)
	Weekly contact hours
	Coeff
	Credits
	Assessment method

	
	
	Lectures
	Tutorials
	Practical work
	Other activities
	
	
	Continuous
	Exam

	TU fundamental
	
	6
	18
	
	

	TUF1
	
	
	
	
	
	
	
	
	

	Relationship Marketing
	135 h
	1 h 30 min
	1 h 30 min
	-
	6 h
	2
	6
	40%
	60%

	Digital Marketing
	135 h
	1 h 30 min
	1 h 30 min
	-
	6 h
	2
	6
	40%
	60%

	Consumer Behavior
	135 h
	1 h 30 min
	1 h 30 min
	-
	6 h
	2
	6
	40%
	60%

	TU methodology
	
	4
	7
	
	

	TUM1
	
	
	
	
	
	
	
	
	

	Marketing Communication Strategy
	90 h 
	1 h 30 min
	1 h 30 min
	-
	3 h
	2
	4
	40%
	60%

	Quantitative Marketing Research
	67 h 30 min
	1 h 30 min
	1 h 30 min
	-
	1 h 30 min
	2
	3
	40%
	60%

	TU discovery
	
	2
	2
	
	

	TUD1
	
	
	
	
	
	
	
	
	

	Statistical Data Analysis I 
	22 h 30 min
	1 h 30 min
	-
	-
	-
	1
	1
	40%
	60%

	Artificial Intelligence
	22 h 30 min
	1 h 30 min
	-
	-
	-
	1
	1
	40%
	60%

	TU transversal
	
	3
	3
	
	

	TUT1
	
	
	
	
	
	
	
	
	

	Lean Startup
	45 h
	1 h 30 min
	1 h 30 min
	-
	-
	2
	2
	40%
	60%

	English 2
	22 h 30 min
	1 h 30 min
	-
	-
	-
	1
	1
	40%
	60%

	Total of Semester 2
	675 h
	13 h 30 min
	9 h
	-
	22 h 30 min
	15
	30
	
	




Semester 3 :
	Teaching Unit
	Semester workload (hours)
	Weekly contact hours
	Coeff
	Credits
	Assessment method

	
	
	Lectures
	Tutorials
	Practical work
	Other activities
	
	
	Continuous
	Exam

	TU fundamental
	
	6
	18
	
	

	TUF1
	
	
	
	
	
	
	
	
	

	Strategic Marketing
	135 h
	1 h 30 min
	1 h 30 min
	-
	6 h
	2
	6
	40%
	60%

	Financial and Budgetary Management Applied to Marketing
	135 h
	1 h 30 min
	1 h 30 min
	-
	6 h
	2
	6
	40%
	60%

	Services Marketing
	135 h
	1 h 30 min
	1 h 30 min
	-
	6 h
	2
	6
	40%
	60%

	TU methodology
	
	6
	9
	
	

	TUM1
	
	
	
	
	
	
	
	
	

	Project Management
	67 h 30 min
	1 h 30 min
	1 h 30 min
	-
	1 h 30 min
	2
	3
	40%
	60%

	Marketing Performance Control and Audit
	67 h 30 min
	1 h 30 min
	1 h 30 min
	-
	1 h 30 min
	2
	3
	40%
	60%

	Qualitative Marketing Research
	67 h 30 min
	1 h 30 min
	1 h 30 min
	-
	1 h 30 min
	2
	3
	40%
	60%

	TU discovery
	
	2
	2
	
	

	TUD1
	
	
	
	
	
	
	
	
	

	Statistical Data Analysis 2
	22 h 30 min
	1 h 30 min
	-
	-
	-
	1
	1
	40%
	60%

	Free and Open-Source Software
	22 h 30 min
	1 h 30 min
	-
	-
	-
	1
	1
	40%
	60%

	TU transversal
	
	1
	1
	
	

	TUT1
	
	
	
	
	
	
	
	
	

	English 3
	22 h 30 min
	1 h 30 min
	-
	-
	-
	1
	1
	40%
	60%

	Total of Semester 3
	675 h
	13 h 30 min
	9 h
	-
	22 h 30 min
	15
	30
	
	





	Semester 4:


	

	
	Semester workload (hours)
	Coeff 
	Credits

	Personal work
	450 h
	9
	20

	Company internship
	112 h 30 min
	3
	5

	Seminars
	112 h 30 min
	3
	5

	Total of Semester 4
	675 h
	15
	30



